
Keeping Mary Kay’s legacy alive is more 

than a job for me… it’s my heritage. 
 

Christine’s Story: 

My mother and grandmother have sold Mary Kay for 

as long as I can remember.  I can’t think of a single 

holiday or occasion where our house wasn’t filled 

with Mary Kay consultants 

and customers.  They threw 

me a bridal shower.  They 

attended my voice recitals, events, and were there as 

a powerful support at my father’s & Grandmother's 

funeral .  I was lucky enough to grow up in a pink 

bubble. 

 

I learned so many life skills from growing up in a Mary Kay 

home.  Of course I learned basic office skills and how to 

apply makeup.  But I also learned so much more than that.  I 

learned about positive thinking, goal setting, hard work, 

and riding the ups and downs of working for yourself.  We 

all helped my mom work harder so we could travel, go to 

private school, learn to drive in Pink Cadillacs, and for all 

those extras in life.  In high school I paid for clothes, 

voice lessons and spending money by 

working for my mom and other directors. 

 

My family has seen a lot of Mary Kay 

changes over the years.  My mom has been a 

director for over 25 years.  I’ve been around 

since the big hair, blue eye shadow and 

lipstick trays rather than tubes.  I’ve seen 

Mary Kay Ash 

personally support my mom’s unit members 

through family disease and death.  Mary Kay’s 

legacy of hard work, consistency, and the 

golden rule is very important to me.  It’s part of 

what has led me to where I am today.  Even 

though I decided 

selling the 

product wasn’t 

for me, I enjoy 

staying involved 

in this fabulous company for women.  I want to 

continue Mary Kay’s legacy, because it’s shaped 

my family, and my newsletters reflect that. My 

goal is to get you out there enriching 

women’s lives while I make your newsletter an 

easy enjoyable experience each month. 


